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OUTSTANDING

Recnswrance Soéw

AWARD

LIFE INSURANCE

This award recognises the winning reinsurer
who has developed a distinguished
reinsurance scheme which provided
superior service and security to clients as
well as value-added offerings to insurers.

The Hong Kong

INSURANCE
“AWAF%DS 2019

4{RGA Hong Kong
has a team of over
50 professionals
specialized in actuarial,
underwriting, claims,
medical, data science,
behavioral science
etc to collaboratively
provide the most
innovative solutions
to clients.

“ RGA Hong Kong arranges trainings, workshops,
and seminars for our clients on a regular base.

Commitment to clients, focus on execution
and the ongoing pursuit of innovation
Reinsurance Group of America, Incorporated
(NYSE: RGA) is a FORTUNE 500 company with
$3.3 trillion of life reinsurance in force and assets
of $64.5 billion as of December 31, 2018. RGAis
one of the largest life reinsurers in the world.
RGA Hong Kongis a trusted leaderin
developing innovative products for the Hong
Kong market. We understand and value the
power of fresh thinking and innovative ideas.
We listen to our clients, and continually strive to

provide ways to help them prosper and grow.
From designing new products and advancing
underwriting processes, to powering customer
conversion and retention and improving claims,
we deliver solutions throughout the insurance
value chain.
In addition to serving as a market leader
in traditional reinsurance space, RGA Hong
Kong also builds on RGAs legacy of continuous
innovations in emerging areas such as data
science and wellness, as well as the highly
specialized field of financial reinsurance.



SCOR

The Art & Science of Risk

SCOR, the 4th largest reinsurer in the
world, provides insurance companies with a
diversified and innovative range of solutions
and services to control and manage risk. From
our world headquarter in Paris France and
operations in more than 160 countries, SCOR
provides cutting-edge financial solutions,
analytics tools and services in all areas related
to risk—inboth Life & Health insurance and
P&C insurance.

SCOR Reinsurance Company (Asia) Ltd is
a composite subsidiary of SCOR Global SE. At
SCOR, we are constantly looking for ways to

4 Lifeis precious! SCOR s here to help
people to maximize the value of life.

bring more innovative reinsurance solutions
and added value to clients. We continue to
strengthen digital capabilities around robotics,
e-business, multi-cloud, big data and Al, to
provide scalability, agility and better integration
of innovations.

SCOR successfully helped many insurers
in Hong Kong with innovative market-first
products and features to better serve the end
customers. We believe all lives are precious and
itis our purpose to further close protection
gaps and expand the insurance safety net for
our customers at all stages of life.
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Taiping Reinsurance Co., Ltd. (TPRe)
was incorporated in Hong Kongin 1980. As
the reinsurance flagship of China Taiping
Insurance Group Ltd., TPRe writes life and

P&C reinsurance businesses all over the world.

It has been the No.1 ranked reinsurer in Hong
Kong market for the past years and is highly
recognized by the market.

Life segment has become TPRe's
new growth engine making impressive
developmentinrecent years. With our
professional team, client-oriented service,
effective asset-liability management and

4 As a state-owned
composite reinsurer
based in Hong Kong,
TPReis committed to
deliver professional
reinsurance solutions

to our clients.

“ Yu Liang Bao is a flexible universal life product
that satisfied the market demand of wealth
management.

innovative philosophy, TPRe has dedicated to
provide solution package, including product
development, data analysis, pricing and
reinsurance support to clients.

TPRe is committed to deliver solution
that serves market demand. Our new product
Yu Liang Bao is a flexible universal life product
with unique features. It achieved both
product and channelinnovations. Yu Liang
Bao satisfies the market needs for wealth
management and enables insurance company
to expand its clientele so as to capture new
market segment.
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